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*2 Dafna Lemish, The Routledge International Handbook of Children, (Adolescents and Media,

Routledge, 2013), p. 232.


https://www.routledge.com/search?author=Dafna%20Lemish
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for Education in Maternal and Child Health, 2002).
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lifelong healthy eating, Morbidity and Mortality Weekly Report (1996): 45: 1-37.

** Neumark-Sztainer D, Story M, Hannan PJ, Croll J. “Overweight status and eating patterns among
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Health (2002): 92:844-851.
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behavior,” Health Psychol 28, 4 (2009): 404-413.
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http://www.apa.org/topics/kids-media/food.aspx, (February 23, 2012).
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* Sara Frier & Matthew Townsend, FTC to Crack Down on Paid Celebrity Posts That Aren’t
Clear Ads, BLOOMBERG TECHNOLOGY (Aug. 5, 2016) {Online}, available URL:
http://www.bloomberg.com/news/articles/2016-08- 05/ftc-to-crack-down-on-paid-celebrity-posts-that-aren-t-
clearads.
0 FTC, Xbox One Promoter Settles FTC Charges that it Deceived Consumers With
Endorsement Videos Posted by Paid “Influencers” {Online}, available URL:
https://www.ftc.gov/newsevents/press-releases/2015/09/xbox-one-promoter-settles-ftccharges-it-deceived-
consumers.

** Press Release, FTC, FTC Approves Final Order Prohibiting Machinima, Inc. from Misrepresenting
that Paid Endorsers in Influencer Campaigns are Independent Reviewers

305

Master Bath-A Splash of Color {Online}, available URL:

https://www.ftc.gov/sites/default/files/attachments/press-releases/ftc-staff-revises-online-advertising-disclosure-

guidelines/1303 12dotcomdisclosures.pdf.
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Press Release, FTC., Lord & Taylor Settles FTC Charges It Deceived Consumers Through Paid
Article in an Online Fashion Magazine and Paid Instagram Posts by 50 “Fashion Influencers,” {Online},

available =~ URL:  https://www.ftc.gov/news-events/press-releases/2016/03/lord-taylor-settles-ftc-charges-it-

deceived-consumers-through.

7 Press Release, FTC, FTC challenges influencer campaign for Warner Bros.” Shadow of

Mordor game {Online}, available URL: https://www.ftc.gov/news-events/blogs/businessblog/2016/07/ftc-

challenges-influencer-campaign-warner-brosshadow-mordor.
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Example 21

The blogger in this example obtained the paint she is reviewing for free and must disclose
that fact. Although she does so at the end of her blog post, there are several hyperlinks before
that disclosure that could distract readers and cause them to click away before they getto the
end of the post. Given these distractions, the disclosure likely is not clear and conspicuous.

ey » - oy » R . v e

Master Bath - A Splash of Color
About Us 4

& . HIL 1I'm Katle Krafty and this s my
This weis my week to tackie the master bathroom. As you've seen
» blog. | Bve with my husband, Harry,

=5 from the “before™ photos, it"s tiny and very 1950s. | decided to paint

the walls canary yellow to brighten the room, but it was wvery difficult and our son, Grayson. Two years ‘
finding the right shade of yellow. 1 tried eight different swatches on ago, we biought a fixer-upper here in
the wall. Some were clearty too pale and some were alarmingly gold! | Piasburgh and we've been fhdng Kt
firally ended up usng PaintWorid’s Just One Coat in Canary Sunfise. 0P ever Sincet Thanks for jaining s !
This paint s amazing. it required no primer and went on smoothly on our home-making adventisresd
and easily. Believe It or not, one coat provided perfect coverage. | Read more about the Krattys.
added a shower curtain that | made from a tertific tropical Mower
print on sale for $4.99/yard from the Discount Fabric Factory, and
replaced the old sink fixtures with new ultra-modern white ones from
Hardwa ettidoout . com. In no time at all, my master bathroom was
canary yellow, fresh, and fabulows. | plan to use jJust One Coat when |
paint the gift-wragping nook in my craft room next week. By the way,
Palntworid gave me the paint 1o try out, but it's so terific il buy it
mysell this time Recent Posts

* Master fath - A Splash of Coler
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> i > ‘ * Mood Boards for Rasny Days
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ADVIL 39, 3%

* DVi coffee rable ‘
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% Master Bath-A Splash of Color {Online}, available URL:

guidelines/1303 12dotcomdisclosures.pdf.


https://www.ftc.gov/sites/default/files/attachments/press-releases/ftc-staff-revises-online-advertising-disclosure-guidelines/130312dotcomdisclosures.pdf
https://www.ftc.gov/sites/default/files/attachments/press-releases/ftc-staff-revises-online-advertising-disclosure-guidelines/130312dotcomdisclosures.pdf

214

(1.2.2) FTC Guidelines on Native Advertising
A 4A4 o A a A A & A
NUNAN FTC @UHUNIT DnWUAKUY A msisemea
The Native Advertising Guide 13201 Native Advertising Guide AT0UAQUUYII UNAIN N1T
aa a [ 4 o a ad a SR o A d A [ Jd A Y o a
FIMAAN VN ANUTUINL I8 Tovesdugoumes HinINTAHIAN BN W30 1HANNLTUINT
d' 1 d’ 4 K A d' [ o W . .« .
Neguudosonlarl sawdinanssugluuudu q Tasnannsd1Ayues The Native Advertising
. A 9 A 9 ' 2 ' o A < v W
Guide 79 “ 90A210 TN ¥AIMIBVOANUAUATUAITVIE IAITUUZEIMIpUB M WITaR Y
a =] A 4 1 A I A o & 4 ]
qus TnaniuasduuenmiioninTunur dewalimsidlamedoyaiiluassuilmnetfonu
g).l dy A\ Y o 9 1 @ 1 1o & 9 a 9
nsvaonade nail Matlamerzdosdands uaziauda ua bisuiludouamedoyanin
Y a = Y A 9 1 di‘ g).: I v 1 1 < 4 as
AU3 Taatuud Taynaznleduderniudums Tavan ardr1asu vdonines Inala lovuy
A 1 a =1 1" Y A A 1 Y1 I
(snack food) WA UATUNTY18 FTC Huuan1engus Inafwsy liorwmanuielaindunis
' 3 . 4P o v o W { ' 3
Tauwu1™ 0613150010 Native Advertising Hioinadmsums lavanndnguidhminedwan
A = i A & v g Yoo & . L. =2 o
ilosnnunnsaig Ing§ Naviuiunms Tayan uamne1nlii @i Native Advertising 3963
(= Aa A ) o 9 <3 A 1 a3 A oA
lufidszansnmdmsumsduasouanlums Tapani luilusssy vienaonalruminnis

[

ya =K A < 1 A @ o A (]
HAVYIINAITULV U LW@ﬂ@Qﬂuﬂ1§ﬂ§$ﬂ1VIllllLﬂu
) [ < =1 a 9 A o ¥ & A [ 9 =
‘ﬁiiﬂJ?ﬂ‘HS‘ULﬂﬂﬂ’JﬁJﬂﬁLﬂﬂLNﬂﬂJ@MﬁﬁVI%@L%‘H’J”IUJ‘L!ﬂ”IiTCJJHi”IWi’E)”hJ TﬂﬂmWWﬁ@QMﬂ’Jnl
@ ) [ < (] A Dagis] Y 2 9 9 v o
FALRUFATUITUIAD LB f‘niLﬂﬂlﬂﬂ’ﬂl‘ﬂuﬂ”l'iT‘%N‘H‘mﬂﬂfJﬂ”IiElGIﬂﬁfNLm‘Llﬂ”liﬂlﬂfsl]i’)ﬂ’ﬂu@l’mﬂﬂS

Fludu

** Native Advertising Guide, supra note 123, at Ex. 9, 16.
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" Consumer Review Fairness Act: What Businesses Need to Know {Online}, available URL:
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know.
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GLOBAL FOOD SYSTEM”), Food Advertising Policy in the United States, 2007, p. 9.
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Leigh Gantner, Food Advertising Policy in United States ( CASE STUDY #4-1 OF THE
PROGRAM: “FOOD POLICY FOR DEVELOPING COUNTRIES: THE ROLE OF GOVERNMENT IN THE
GLOBAL FOOD SYSTEM”), Food Advertising Policy in the United States, 2007, p. 9.

! CFBAI Program Participants {Online}, available URL: https://bbbprograms.org/programs/all-

programs/cfbai/home.
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Children’s Food & Beverage Advertising Initiative, BETTER BUS. BUREAUS {Online},
available URL: https://www.bbb.org/council/the-national-partnerprogram/national-advertising-review-
services/childrens-foodand-beverage-advertising-initiative/.

** CHILDREN’S ADVERTISING REVIEW UNIT, COUNCIL OF BETTER BUS. BUREAUS,
SELF-REGULATORY PROGRAM FOR CHILDREN’S ADVERTISING {Online}, available URL:
http://www.asrcreviews.org/wp-content/uploads/2012/04/Guidelines-FINAL-FINAL-REVISED-20142.pdf.

" Comment of the Children’s Food & Beverage Advertising Initiative of the Council of Better
Business Bureaus to the Food and Agriculture Organization of the United Nations Global Forum on Food
Security and Nutrition: “Are there any successful policies or programs to fight overweight and obesity?,” July 5,
2016
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CFBALI’s Core Principles {Online}, available URL: www.bbb.org/kids_food.
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A REPORT ON COMPLIANCE AND PROGRESS DURING 2014 (Dec. 2015) (“2014 CFBAI
Annual Report™)

{Online}, available URL: https://www.bbb.org/globalassets/shared/media/cfbai/cfbai-annualreport-2015.pdf.
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CFBAI Program Participants {Online}, available URL: https://bbbprograms.org/programs/all-

programs/cfbai/home.

* FTC Releases Follow-Up Study Detailing Promotional Activities, Expenditures, and Nutritional

Profiles of Food Marketed to Children and Adolescents (press release) {Online}, available URL:


https://bbbprograms.org/programs/all-programs/cfbai/home
https://bbbprograms.org/programs/all-programs/cfbai/home
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FTC Report at ES-2.
0 Prepared Statement of the FTC on the Interagency Working Group on Food Marketed to Children
Before the Energy and Commerce Committee, Subcommittee on Commerce, Manufacturing, and Trade and

the Subcommittee on Health, U.S. House of Representatives (Oct. 12, 2011), {Online}, available URL:

http://www.ftc.gov/os/testimony/111012foodmarketing.pdf.
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*! Comment of the Children’s Food & Beverage Advertising Initiative of the Council of Better

Business Bureaus to the Food and Agriculture Organization of the United Nations Global Forum on Food
Security and Nutrition: “Are there any successful policies or programs to fight overweight and obesity?”” July 5,
2016.

*? Comment of the Children’s Food & Beverage Advertising Initiative of the Council of Better
Business Bureaus to the Food and Agriculture Organization of the United Nations Global Forum on Food

Security and Nutrition: “Are there any successful policies or programs to fight overweight and obesity?” July 5,

2016.
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. Leigh Gantner, Food Advertising Policy in United States ( CASE STUDY #4-1 OF THE
PROGRAM: “FOOD POLICY FOR DEVELOPING COUNTRIES: THE ROLE OF GOVERNMENT IN THE
GLOBAL FOOD SYSTEM?”), Food Advertising Policy in the United States, 2007, p. 7.

* Leigh Gantner, Food Advertising Policy in United States ( CASE STUDY #4-1 OF THE
PROGRAM: “FOOD POLICY FOR DEVELOPING COUNTRIES: THE ROLE OF GOVERNMENT IN THE
GLOBAL FOOD SYSTEM”), Food Advertising Policy in the United States, 2007, p. 9.

3 Leigh Gantner, Food Advertising Policy in United States ( CASE STUDY #4-1 OF THE
PROGRAM: “FOOD POLICY FOR DEVELOPING COUNTRIES: THE ROLE OF GOVERNMENT IN THE

GLOBAL FOOD SYSTEM?”), Food Advertising Policy in the United States, 2007, p. 11
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387

CHILD WELFARE ACT, Article 1 (Purpose)
The term “child” means a person who is under 18 years of age
388

Soon-Kyu Lee, Hye-Kyung Park , Youn-Ju Choi, “Nutritional standards for energy-dense low-

nutrient density foods for children in Korea,” Asia Pac J Clin Nutr 23, 1 (2014): 27-33: 27.



285

IS Y

A A a 1 91 A o Y Ay a @ 4 L2
NI 9 Iﬂﬂuluﬂﬂﬂfl%%'lﬂalﬂ 9 L‘W’E]ﬁuﬂﬁuuiﬁlﬂﬂ“ﬁﬂWﬁ@lﬂﬂ!WﬁJﬂ\‘]W'}ﬂHﬂ LaguuNUYa

g

v 9 (%

= [ @ =\ o A o Y A A v d
INYINVNISITFUYYALINUVDNTIVTUANINALIA wazinu Tawanludedsznnde Insnayd lag

g

v
S A 3 o 1

a ° { g 4 o o
lunsaifduan qualsgy dund diasmine vieduisemisiwnsuseu Tuyad1my
d‘d d‘ lo A d’d = d‘ (% <Y a oA d‘
91113 NNUABDIFIA1I0141301 W IINNAuNBuge Tude Insvaudesliaaiun
Aua13luenrssn 1 (a) ¥o9IAs1 2 KHINTZIIYUYYAN1500NBINA (the Broadcasting
Act) HI5FUUATIINTNTENTIANNUABANIAIND11151AZ 81 (the Minister of Food and Drug
o v ' A 9 Y A Ao A
Safety) 9193110198115 TayauRdIunsomums lavanla Taglunsainiguuasiinms
N3EN352977101a0AR B0 1M1TLAZE1VLTINANAINT TUYUIUNAIUNTORIWNTT TUBU
AINEIILLMIMHUA 1a1l3ZNATIINITDIMIINUAINAINUFI HANAAAINI TAFUINITM
A A = = g a 1 g).l dy Ao o
nazemsniauduge Fedeatamesionisaoasae Nal NI TayaNsIng Lag
A A Ao A o 9 o o o a  Ai3g9
5990U 9 AUty Memruaveulwa azMswIzgnivua lasmaavesllszs1unsua
2 v o @ vaqg YA 9 = 9 o a3
(11931 10) uoNINH NYHNIETINIMUAUNT YA 1FLns I nsane nazanuinumn
eIy InruInsnanegun I
5.3.1.3 :AIMIVIAY
& A A 4 v ' 1
yanalayanariandidunisarvaua i laya1ainainszgnilsy

391

1Ta A < v w
(Administrative Fines) llumuauﬁ'maau L‘iJ1!3J1@15ﬂ1§‘U\‘1ﬂllql?)ﬁﬂ”l'iﬂ'lﬂﬂﬂﬂ?ii%‘klﬂﬂﬁ?ﬂ

389

SPECIAL ACT ON SAFETY MANAGEMENT OF CHILDREN'S DIETARY LIFESTYLE,
Article 10 (2)-(4)
390

SPECIAL ACT ON SAFETY MANAGEMENT OF CHILDREN'S DIETARY LIFESTYLE,

Article 13 (Education of Children on Food Safety and Nutrition, and Publicity, etc. thereof)

The Commissioner of the Korea Food and Drug Administration, a Special Metropolitan City

1) Mayor, a Metropolitan City Mayor, a Do Governor, the Governor of a Special Self-Governing Province
(hereinafter referred to as the "Mayor/Do Governor"), the head of a Si/Gun/Gu, or the head of a Si/Do office

of education shall conduct education and publicity relating to the safety of children's favorite foods, supply

of nutrients, etc. according to the characteristics of individuals or groups, the condition of health and the

level of health awareness so that all the children may lead a healthy and safe dietary life.

The heads of elementary schools shall regularly conduct education on safety and nutrition

2) necessary for the management of children's dietary life.

391

SPECIAL ACT ON SAFETY MANAGEMENT OF CHILDREN'S DIETARY LIFESTYLE,

Article 29 (Fines for Negligence)
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A person falling under any of the following subparagraphs shall be punished by a fine for

(1 negligence not exceeding ten million won:

A person who places an advertisement in violation

of Article 10 (1);

A person who violates a restriction on or prohibition of advertising hours of children's favorite

foods prescribed in Article 10 (2);

*? SPECIAL ACT ON SAFETY MANAGEMENT OF CHILDREN'S DIETARY LIFESTYLE,

Article 26 (Establishment of Comprehensive Plans for Safety Management of Children's Dietary Life)
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